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About the Awards EAPERIENCE

NETWORK

The annual Student Experience Network (SEN) Awards
are a celebration of excellence and success in the
Australian and New Zealand tertiary student
experience sector.

They are an opportunity to recognise SEN members
and suppliers for outstanding achievements, and to
showcase exceptional programs and initiatives in
many diverse areas of the student services landscape.

The Awards are presented by Student Experience
Network and are supported by our incredible partners.
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Who is Eligible to Enter?

To be eligible to submit an entry in the Awards, your organisation must
be a current financial member or a supplier/contract holder of SEN.

If you are unsure if your organisation is a financial member, please
contact us at info@studentexperiencenetwork.com.au.

Initiatives entered must take place between January 2024 and June
2025 to be eligible.

*Individual award categories are excluded from this timeframe.

Key Dates

Milestone Date
Award Entries Open Wednesday 5th March 2025
Award Enries Close Friday 4th July 2025
Judging Commences Monday 21st July 2025
Judging Completed Friday 22nd August 2025
Finalists Announced Monday 1st September 2025
Awards Gala Dinner Late November 2025 - Date TBA




Award Categories

The 2025 Student Experience Network Awards showcase the outstanding achievements of our
members across our Professional Networks, as well as individual recognitions, professional
development opportunities and an award recognising the contribution of our strategic partners.

There are 17 Awards in total:

Commercial
« Best Commercial Initiative
» Best Food & Beverage Initiative

Clubs & Societies
» Best Clubs & Societies Initiative
« Best Sport & Recreation Initiative

Events & Activities
« Best Event or Activity
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« Best Orientation Initiative 2022 AWARDS

Marketing & Communications
 Best Marketing Initiative
« Best Digital Initiative

Best Newcomer of the Year

Stephanie Baris

Student Support
 Best Volunteering Initiative
« Best Welfare & Wellbeing Initiative
« Best Equity, Diversity & Inclusion Initiative

Advocacy
« Best Advocacy Initiative

Individual Awards
« Best Newcomer Award
« Joe Curtis Professional Development Scholarship
« Georgeson Torney Industry Leader's Award
« Tom O'Sullivan Memorial Award

Strategic Partner Award
« Strategic Partner of the Year Award

Trophies will be awarded to the Winner and an Award of Distinction in each category, except for
the Individual Awards and Strategic Partner Award, which will have just one recipient each.

The Winners and Award of Distinction recipients will be determined by the scores against the
selection criteria given by the judging panels.

+ Please Note - Organisations may only submit one (1) entry per Award
category. Please select your Best Initiative in each cateogory to enter.




Commercial Awards

Best Commercial Initiative

An excellent Commercial Initiative will showcase adaptability and outcomes that significantly
support positive commercial results. It will incorporate support for its student and campus
communities, help maintain relevance, strengthen awareness of its commercial brand, support the
changes in consumer needs and identify creative product innovation.

This category awards excellence in Commercial Initiatives and is an opportunity for members to
showcase successful developments within the commercial space during 2024/25. Initiatives can
be new or established and held on or off-campus, or online.

Initiatives can include but are not limited to; merchandise promotions, membership campaigns,
special deals, graduation services, student care packages, childcare services, accommodation, and
residential services, etc.

Best Food & Beverage Initiative

Food and beverage operations are the powerhouses of many campus service organisations,
providing the sorts of gathering spaces and nourishing offers integral to hungry campus
communities! Members must continually adapt, evolve, and challenge the norms of these
operations to accommodate the ever-changing environment and meet the ongoing needs of their
students and customers.

An excellent Food and Beverage Initiative recognises the opportunities presented to adapt and
evolve any offer or outlet and responds accordingly. It will be creative and collaborative, provide
access to appropriate forms of sustenance, and be engaging and supportive of its campus
activities, customers, and communities.

This award celebrates excellence in Food & Beverage Initiatives being delivered by a member
organisation in 2024/25. Initiatives can be new or established and held on or off-campus, or online.

Initiatives can include but are not limited to: student support packages, product awareness or
development, adaptations to changing consumer needs, maintaining presence and relevance,
meeting consumer requests, reinvigorating an outlet offer or offering special deals, and supporting
campus community engagement activities.




Clubs & Societies Awards

Best Clubs & Societies Initiative

Successfully run Clubs and Societies provide a vital link to a connected student experience. They
offer opportunities to develop extracurricular skills and help create vibrant, healthy student
communities. They can be like a family away from home, bring students closer to like-minded
people, and often become an important part of their university experience. They are also the
perfect platform to learn lifelong skills.

Most clubs and societies face common challenges to success such as good governance, executive
succession planning, running effective meetings, managing finances, applying for grants, hosting
events and activities, managing relationships, understanding risk management, driving
memberships, and engaging and supporting their members to name a few!

Effective support for clubs and societies, and their executives, is vital and can make or break their
success.

This award recognises excellence in a Club or Society Initiative, run by a SEN member
organisation, that supports the essential and critical elements of running and maintaining a
successful club or society, as listed above. It can be a new initiative or a recurring one that has
been held on or off-campus, or online during 2024/25.

Initiatives can include but are not limited to; Clubs and Societies’ training & development
programs, executive socials, networking or other events, or the introduction of tools and processes
to further enable clubs and societies to activate the student community and ensure their continuity.

Best Sport & Recreation Initiative

Successful Sporting and Recreation initiatives are an integral part of student engagement. They
represent a healthy, vibrant, and supportive campus experience and can provide students with a
vital link to friendships with other like-minded people.

Successful initiatives will provide opportunities for all students to participate and engage at
multiple levels, to have fun, improve their health and wellbeing, and feel connected to their campus
community. An excellent initiative will also showcase adaptability to the current needs of student
cohorts, and provide students with a positive lasting experience and meaningful outcomes.

This award recognises excellence in a campus Sports or Recreation Initiative run for students by a
member campus during 2024/25. Initiatives can be new or established and held on or off-campus,
or online.

Initiatives can include but are not limited to; sports and recreation programs or initiatives, sporting
events or activities, gym and fitness activities, provision of support for sporting codes, sporting
camps etc.




Events & Activities Awards

Best Event or Activity

Excellent and successful events and activities are the pinnacle of student engagement. They
represent the outward sign of a healthy, vibrant, supportive campus life and a positive student
experience. They provide students with opportunities to connect with each other and their student
service organisations, try activities they may not have experienced before, or challenge their own
comfort zones and get out there! Successful events are inclusive, fun, accessible, safe, sometimes
educational, and always memorable!

The ever-changing environment of campus life requires SEN members to evolve and challenge the
norms of their Event strategies to keep students connected and engaged and feel like they're an
integral part of their campus community.

This category awards excellence in Successful Events and Activities and is an opportunity for SEN
members to showcase their adaptability at hosting on or off-campus, or online, events throughout
2024/25.

Examples can include but are not limited to: support and welfare events, on-campus or online
competitions, varsity review seasons, quiz events, end-of-semester parties, sporting events, movie
nights, showcase days, cultural markets, music events etc.

Best Orientation Initiative

Nothing conveys the all-encompassing feeling of “campus life” better than a great Orientation
Experience! Whether it's for a whole day, a whole week, or a specifically targeted experience, it's
usually the first opportunity for students to meet and get involved with their student life
organisations.

Excellent and successful orientation initiatives introduce students to a myriad of facets of campus
life. From support services to programs, clubs and societies, campus venues, local supporting
businesses, and more. It's the first opportunity to formally welcome students and ensure they feel
orientated and connected to campus life.

This category awards excellence in the delivery of Orientation Initiatives held on campus, or online
during 2024/25. It is an opportunity for SEN members to showcase their flexibility and adaptability
to the changing needs of our student communities.

Initiatives can include but are not limited to: on-campus or online campus tours, orientation events,
‘get to know each other’ events, ‘get to know your organisation’ events, clubs and society market
fairs, artistic presentations by existing students ie: plays, music, nature walks, student cultural
activities and events, etc.




Marketing & Communications Awards

Best Marketing Initiative

Keeping our customers and students engaged, and ensuring our services and activities are seen
and heard on noisy communication highways pushes us to continually innovate and adapt our
marketing strategies.

Changes to student cohorts, on-campus services, and learning formats also challenge us to keep
adapting and evolving the way we maintain relevance and connect and communicate with our
student and campus communities.

This award category recognises excellence in a SEN member Marketing Initiative. It will showcase
engaging, eye-catching, and clever designs. It will encourage the viewer to want to know more and
encourage them to take part in the call to action it speaks to. It will be adaptive to the ever-
changing market, use creative techniques, effectively raise awareness, and leave the viewer
intrigued to know more!

This award celebrates excellence in Marketing Initiatives delivered by a SEN member organisation
in 2024/25. Initiatives can include but are not limited to; membership drives, student publications,
product awareness, programs or initiatives, promotions etc.

Best Digital Initiative

In our ever-changing world, organisations must stay up to date on developments and trends in the
digital arena. Digital platforms keep our organisations connected and engaged with our student
cohorts, staff members, and campus communities.

Every organisation is different and faces unique digital challenges that require specific goals and
objectives to meet desired outcomes. There isn't a cookie-cutter approach for building the perfect
digital game plan, however there are key components that point to an excellent initiative.

An excellent Digital Initiative comprises ease of user functionality, strong user engagement, and
clever, user-centric design. It will showcase adaptability in evaluating and determining the right
technology, choosing market trends, practices, and content tools that support creativity,
consistency, and the outcomes the initiative is aiming for. It will consider device application,
location, and preferences of the target user and present agile, relevant content that also supports a
clear brand identity and strong brand experience.

Ultimately it will create a memorable user experience that converts your digital goals into your
desired outcomes. It will also need to showcase keeping students and campus communities
supported and connected.

This award celebrates excellence in Digital Initiatives delivered by a SEN member organisation in
2024/25. Initiatives can include but are not limited to: campus tour videos, digital signage,
educational support programs, new apps, new or upgraded websites, podcasts, social media
campaigns, webinars, etc.




Student Support Awards

Best Volunteering Initiative

Excellent Volunteering Initiatives enable students to extend their education by accessing
opportunities to develop skills and beneficial relationships outside of their degree. These initiatives
are often a mutually beneficial collaboration between students and staff and can sometimes
involve external community organisations.

A successful initiative will facilitate active student learning through participation in specific
volunteering activities. It will show evidence of developing a student’s skills in a particular area or a
group of areas, that better prepares them for life and work both on and off-campus. It will
showcase adaptability to the needs of students, providing them with opportunities for engagement
at multiple levels, and a positive lasting experience with meaningful outcomes.

An initiative being submitted in this category can be a new initiative or a recurring one that has
been held on or off-campus, or online. This award celebrates excellence in Volunteering Initiatives
and must have been run for students by a member campus during 2024/25.

Initiatives can include but are not limited to: volunteer programs, corporate volunteering initiatives,
programs, peer-to-peer support development programs, internships etc.

Best Welfare & Wellbeing Initiative

The radical disruptions to our everyday lives over the past few years have shown us how critical it
is to maintain a healthy level of mental, emotional, physical, and financial well-being to weather the
constant fluctuations of life.

Now more than ever, members need to be actively offering Wellbeing and Support Initiatives that
provide ongoing opportunities for students to connect with others in safe and supportive ways,
and help to facilitate and promote good health, well-being, and resilience.

Successful initiatives can be broadly or specifically focused. They will provide a welcoming, safe,
and caring environment, with opportunities to access tools, skillsets, education, and practical
necessities. They will leave participants feeling motivated, supported, and connected enough to
keep making positive changes in their own lives.

An initiative being submitted in this category can be a new initiative or a recurring one that has
been held on or off-campus, or online. This award celebrates excellence in Welfare and Wellbeing
initiatives and must have been actively run for students by a member campus during 2024/25.

Initiatives can include but are not limited to: financial services, mental health and wellbeing
programs, equity, diversity and inclusion initiatives, international student welfare programs, stress
management or resiliency education, etc.




Student Support Awards

Best Equity, Diversion and Inclusion Initiative

Championing and celebrating traditionally underrepresented demographics helps to create safe
and inclusive environments. It builds a culture that supports students to maintain positive social
relationships, and develop a sense of belonging within their peers, their university, and the
community. Submissions in this category will be about education, support of inclusivity, and the
celebration of diversity. Therefore, intervention programs will be considered part of the ‘Wellbeing
and Support Program’ category rather than the EDI Category.

Underrepresented demographics include (but not limited to):
« Culturally & Linguistically Diverse / English as a Second Language
- LGBTQIA+
« Lower Socio-Economic Status
Indigenous / First Nations
People with Disabilities and Carers
Other demographics (e.g. mature-age students/ non-school leavers)

An excellent EDI Initiative at its core will focus on uplifting others and celebrate inclusivity. It will
raise awareness of the challenges experienced by those in our communities, foster allyship of
related causes and build our cultural capacity to support and celebrate the differences of others. It
will also foster enquiry, open communication, and safety, and may even provide a lifeline for those
feeling excluded or struggling to understand their place in the world.

Initiatives can include but are not limited to: social connection initiatives, advocacy programs,
Disability Peer Support, resiliency education programs, diversity and inclusion plans, education
and awareness training, mardi gras events, EDI specific cultural competency training for club
execs, ally training, lower SES initiatives, events and inclusions, ESL support programs and events,
Culture Festivals, International Night Markets, Indigenous Strategy initiatives, NAIDOC Week
celebrations, etc

An initiative being submitted in this category can be a new initiative or a recurring one that has
been held on or off-campus, or online. This award celebrates excellence in EDI initiatives and must
have been actively run for students by a member campus during 2024/25.

University of Queenslang
Queer Collective




Advocacy Award

Best Advocacy Initiative

Advocacy in universities plays a crucial role in promoting social justice, empowering students,
addressing campus issues, fostering civic engagement, enhancing critical thinking skills,
supporting research and innovation, and building partnerships for positive change.

SEN member organisations provide services to equip their students with services and resources to
empower them to feel and do their best, and ensure that the student voice is heard.

An initiative being submitted in this category can be a new initiative or a recurring one that has
been held on or off-campus, or online. This award celebrates excellence in Advocacy Initiatives and
must have been run for students by a member campus during 2024/25.

Initiatives can include but are not limited to: academic and exam support, protecting student
rights, legal assistance, discrimination and harassment, complaints, reviews and appeals
processes etc.

Strategic Partner of the Year Award

The Strategic Partner of the Year Award is a prestigious accolade, recognising a SEN business
partner of high calibre.

The award is presented to a Contracted or Endorsed Supplier of SEN who not only displays the
most overall effective engagement with SEN, its members and student populations at a National
Level, but also commits to leading-edge, ethical, social, environmental and fair financial outcomes
in their business operations.

The Award includes the criteria of excellence in service and delivery, support in the areas of
student engagement, promotions and marketing, communications, and an overall understanding

of the unique needs of the Tertiary sector.

Successful applications will have demonstrated adaptability, flexibility, and innovation in support of
SEN members and their students.

The award recipient will be chosen by the SEN Board.

This award is deeply considered and not necessarily awarded annually.




Individual Awards

Best Newcomer Award

The Best Newcomer Award recognises an individual who demonstrates commitment and the
potential for long-term excellence within the tertiary services sector.

This person is recognised as:
- Making a significant contribution to positive outcomes at their organisation
- Displaying ongoing genuine support and positive regard for students
- Demonstrating a strong commitment to their organisation and the improvement of student
services
- A strong advocate for our sector as viewed by their peers and colleagues

The winner of this Award will receive $1,000 to spend on Professional Development. We
encourage this to be matched by the recipient's organisation to enable them to maximise the
impact.

Non-attendance of the professional development will require a refund of the award money.

Nominations may be submitted by a manager or supervisor with the endorsement of their CEO or
equivalent. This person must be employed as a current full-time professional staff member of a
SEN member institution for more than one year but less than three years as of 30th June 2025.

Entries will be reviewed, and the winner appointed by the SEN board.
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Individual Awards

Joe Curtis Professional Development Scholarship

Joe Curtis served at Monash University for almost 20 years, rising from Catering Manager to
become CEO of Monash Unicomm. During this time, Joe held a diverse range of roles and
responsibilities that in a variety of ways improved the university's operations and public image.
Joe was well respected by his peers and colleagues across many campus service organisations.
His personal warmth and down to earth management style made him stand out from the crowd.
Joe's ongoing commitment to staff development was honoured on his passing with the awarding
of an annual grant, known as the Joe Curtis Joe Curtis Professional Development Scholarship.

The winner of this Award will receive $2,000 to spend on Professional Development. We
encourage this to be matched by the recipient's organisation to enable them to maximise the
impact.

- Nominations may be self-nominated or nominated by another person.

- Nominations must be endorsed by the nominee’s CEO or equivalent.

- CEOs or equivalent are not eligible for this award.

- Previous successful applicants are also excluded from applying for this award a second time.

- The awardee must engage in sector-related professional development via programs,
conferences or intervarsity tours.

- Preference will be given to someone who has not previously attended or engaged in such
events.

- Non-attendance of the proposed professional development will require a refund of the award
money.

- Recipients of the Joe Curtis Scholarship must demonstrate a commitment to the shared
learning of the Student Experience Network community by presenting at the next SEN
Conference. Failure to present at the conference will require a refund of the scholarship money.

« Entries will be reviewed, and the winner appointed by the SEN board.
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Individual Awards

Georgeson Torney Industry Leader’'s Award

This award is named in honour of Michael Georgeson (UTS Union - 1977-2004) and Michael
Torney (La Trobe University) in recognition of outstanding service to the Australian Student
Service Profession.

This award seeks to identify and recognise leaders who are; working collaboratively within internal
and external avenues within our sector, shaping the future of student services in a positive
direction, championing change and innovation, and turning ideas into action. Economic, social, and
environmental leadership also feature appropriately in all of their core activities.

This stand-out member of our sector (including CEOs, MDs, or equivalent) has contributed
significantly to improving campus services for the members of their respective organisation with
strong evidence of success. They have also brought inspiring leadership, dedication, and
commitment to the Student Experience Network group as a whole via strong participation and
support of SEN member activities over the past 12 months.

The winner of this Award will receive $2,000 to be spent on Professional Development. We
encourage this to be matched by the recipient's organisation to enable them to maximise the
impact.

« The submission needs to be nominated by a colleague or peer within or outside the sector.
Individuals from any tertiary education institution that are a member of SEN are eligible for
nomination.

« Nominators must provide details of their relationship to the nominee addressing key questions
relating to how the nominee shows leadership, dedication, commitment, and support to their
organisation, the sector, and the SEN member group.

« Previous Nominees not awarded can re-enter in consecutive years.

- Non-attendance of the professional development will require a refund of the award money.

« This award is deeply considered and not necessarily awarded annually.

- Entries will be reviewed, and the winner appointed by the SEN board.




Individual Awards

Tom O’Sullivan Memorial Award

This award is named in honour of Thomas Joseph O'Sullivan (1957-2011).

Tom was among the most significant influences on the social life and culture of Australian

universities. With over 25 years commitment to the tertiary sector, Tom created great student
experiences, lobbied for the rights of student organisations across the nation and at a time of
increasing competition between universities, brought student service organisations together.

Tom first began his career in the tertiary sector at the University of Sydney Union where he
became General Manager and later as the CEO of UTS Union. He also played a leading role in
ACUMA, serving as the Vice President and then President.

As the President of ACUMA, Tom (in conjunction with Australian University Sports (AUS) the
National Union of Students (NUS) as well as other universities across the nation) led the lobbying
for the Student Services and Amenities Fee (SSAF) legislation. He was, as former Australian PM
Julia Gillard acknowledged in a letter read at Tom'’s funeral "...principally responsible for the return
of the student union funding in October 2017,

TAG and ACUMA awarded Tom for his outstanding contribution to the tertiary sector and he was
acknowledged for his exceptional service to UTS Union with the university's Distinguished Service
Award (an honour experienced by only five people as at 2011).

The Tom O’Sullivan Memorial Award is in recognition of exceptional service to the student services
industry such that the influence exerted is long lasting, significant and beneficial.

« Self-nominations will not be accepted.

- Nominations are open to anyone who has worked extensively in the tertiary services sector.
« This award is deeply considered and not necessarily awarded annually.

- Nominations will be reviewed, and the winner appointed by the SEN board.




Judging

Entries in each award category will be judged by a carefully selected panel of judges
consisting of experienced professionals from across the sector, as well as industry
professionals who hold relevant expertise.

Judges will evaluate each entry based on the answers to each of the questions in the entry
form, as well as submitted supporting documentation. Judges cannot assume any
information that is not clearly documented in your entry. Please ensure you read through
your entry prior to submitting to ensure it tells the full story and provides the judging panel
with the information they need to make an informed decision.

Judges will consider all eligible entries and rate against the criteria for each award entry
using an assessment scoring matrix on the following page (except for Individual Awards
and Strategic Partner of the the Year Award). Entries with the highest combined scores
across all criteria will be shortlisted as finalists. The entry with the highest overall score
will be Awarded as the Winner of that category, and the second highest score will be
awarded an Award of Distinction.

Individual Awards and the Strategic Partner of the Year Award will have only one recipient
each. The winner of these Awards will be assessed and chosen by the SEN Board. Board
members with entrants from their own organisations will not take part in the decision
making for that award.

The judging panel’'s recommendation on the finalists and winners of each category are not
subject to internal review or appeal. Individuals and their representative Member
Organisations agree to abide by the decisions of the judges.

While every effort is made by the Award organisers to ensure no conflicts, judges will be
required to declare any conflict of interest that may arise as a result of judging their
allocated category. Conflicts may arise from the following:

. Judges who have a personal or professional relationship with the entrant. This may
include working for the same organisation or institution; or having worked for that
organisation or institution previously. It also includes suppliers/partners who have
worked with the entrant in any capacity.

Judges, Award Organisers, Third-Party Partners and Sponsors or any other entity
providing services to the Awards Program will not enter into or engage in any
correspondence, discussion or debate about the outcome of the Awards.




Judging Criteria

Criteria

1-Basic

2 - Fair

3-Good

4 - Very Good

5 - Excellent

Description -
Need

Basic recognition of the need
and reasons for
implementing the initiative

Fair recognition of the need
and reasons for
implementing the initiative

Good recognition of
the need and reasons for
implementing the initiative

Very good recognition of the
need and reasons for
implementing the initiative

Excellent recognition of the
need and reasons for
implementing the initiative

Description -
Goals

Goals and objectives of the
initiative are basic or do not
align with the need

Goals and objectives of the
initiative are fair or do not
align with the need

Goals and objectives of the
initiative are good and
somewhat align with the
need

Goals and objectives of the
initiative are very good and
align well with the need

Goals and objectives of the
initiative are excellent and
align perfectly with the need

Strategy -
Technique &
Resources

Basic description of
technique, resources or
stakeholders involved in the
delivery of the initiative

Fair description of technique,
resources or stakeholders
involved in the delivery of

the initiative

Good description of
technique, resources or
stakeholders involved in the
delivery of the initiative

Very Good description of
technique, resources or
stakeholders involved in the
delivery of the initiative

Excellent description of
technique, resources or
stakeholders involved in the
delivery of the initiative

Strategy -
Timeline

Details of the timeline of the
initiative are basic

Details of the timeline of the
initiative are fair

Details of the timeline of the
initiative are good

Details of the timeline of the
initiative are very good

Details of the timeline of the
initiative are excellent

Outcomes -
Measurable

The initiative demonstrates
none or basic measurable
positive outcomes in meeting

the needs

The initiative demonstrates
fair measurable positive
outcomes in meeting the

needs

The initiative demonstrates
good measurable positive
outcomes in meeting the

needs

The initiative demonstrates

very good measurable
positive outcomes in meeting
the needs

The initiative demonstrates

excellent measurable
positive outcomes in meeting
the needs

Outcomes -
Goals

There is none or basic
evidence to show that the
goals were met

There is fair evidence to
show that the goals were met

There is good evidence to
show that the goals were met

There is very good evidence
to show that the goals were
met

There is excellent evidence
to show that the goals were
met

Financials

Budgets were not met and/or
were exceedingly overspent
and not used wisely

Budgets were met or slightly
overspent however not used
wisely

Budgets were met or were
slightly overspent and

generally used wisely

Budgets were met and used
wisely

Budgets were met or were
underspent and used wisely




How to Submit an Entry

Step 1: Read the Entry Guidelines, including the Entry conditions, and review the entry
requirements for the awards.

Step 2: Read each Award category carefully. Make sure the category you choose is the most
appropriate for your initiative. Each organisaiton may submit only 1 entry per Award category.
Please choose your best initiative to enter.

Step 3: To maximise the details of your entry, read through the assessment criteria.

Step 4: Gather all the details you need about the Initiative or Individual and collate to include for
the Supporting Documentation. This includes no more than 3 files to support your answers to the
entry criteria. This can be in any format you like, ie. powerpoint, video, pdf file etc. It can include
facts, figures, evidence based data, images, links to videos, social posts etc. If your file is larger
than 19.5MB, please email_info@studentexperiencenetwork.com.au.

Step 5: Go to https://form.jotform.com/Student Experience/2025-sen-awards and answer all
guestions relevant to the category you are submitting an entry for on the online form.

Step 6: Once all information has been entered and uploaded, click Submit. Once submitted you are
not able to go back and amend, so please ensure you have all information entered correctly prior
to selecting Submit. You may Save your entry and return to it at any stage prior to submitting.

Tips & Advice

» Make sure you understand the criteria the judges will be scoring on.

« Make sure you review each category to ensure you select the most appropriate for your
initiative.

« Gather and collate all information prior to sitting down to type out the entry.

« Don't leave your entry submission until the last minute. Allocate enough time to complete the
entry to the best of your ability including time to proofread, and ensure you adhere to the word
limit.

« Include up to 3 files of supporting documentation to support your answers to the questions.
This can be in any format you like, ie. powerpoint, video, pdf file etc. It can include facts,
figures, evidence based data, images, links to videos, social posts etc. If your files are larger
than 19.5MB each, please email info@studentexperiencenetwork.com.au

« Avoid using jargon or acronyms that the judges may not understand.




Entry Conditions

Requirements

1. An organisation must be a current financial member or a supplier/contract holder of Student
Experience Network to participate in these awards.

2. The Individual completing the Entry Form must be an authorised representative for their
Organisation.

3. By submitting to the SEN Awards you are agreeing to these Entry Conditions and any rules set
out in relevant SEN Awards documents.

Entry Submissions

1. Initiatives which have received a “Best of The Year” in any SEN Awards in the previous two
years are not eligible for resubmission unless evidence can be provided of significant

improvement or changes since the last submission. In this instance, entries need to specifically
benchmark against the previously recognised entry and highlight the additional achievements
and changes. It will be at the judges discretion as to whether they deem the improvements,
changes, and outcomes of the submitted entry significant enough to be reconsidered.

2. Initiatives which have been previously submitted but were not recognised can be re-submitted
for the same Award category this year.

3. Initiatives can only be submitted into one category. If you are unsure which category best suits
your initiative, please contact us at info@studentexperiencenetwork.com.au.

4, By inserting the names of nominees, nominators and/or CEO (or equivalent), the individual
confirms they have gained permission from those specified to complete the Entry (excluding
the Georgeson Torney and Tom O’'Sullivan Awards).

5. It is the responsibility of the Individual completing the entry to ensure that their entries comply
with the rules and selection criteria of each Award and that all information contained is true
and correct.

6. The Organiser of the SEN Awards reserves the tight to declare any Entry ineligible if, in their
opinion:

« the Entry does not comply with the Entry Conditions, the rules set out in the selection criteria
documents of Entry forms.

« Information provided is deficient, false or misleading in any way.

7. Completed entries must be received by midnight Friday 4th July 2025.

8. Late entries will not be accepted.




Judging

1. A judging panel will consider all eligible entries and rate against the criteria for the selected
Award category.

2. Judges, Award Organisers, Third-Party Partners and Sponsors or any other entity providing
services to the Awards will not enter into or engage in any correspondence, discussion or
debate about the outcome of the Awards.

3. Individuals and their representative Member Organisation agree to abide by the decisions of
the judges. There is no appeal process for these Awards.

4. Judges are required to declare any conflict of interest they have with any entry, and will not be
selected to sit on any judging panel where a conflict occurs.

Limitation of Liability

1. The Organiser of the SEN Awards reserves the right to change these Entry Conditions and
general award rules at any time and without prior notice.

Consent and Privacy,

1. The Organiser collects Individual's personal information (as that term is defined in the Privacy
Act 1988 Cth) for the purpose of conducting and promoting the Awards (including, but limited
to, determining and notifying Winners).

2. By submitting to the SEN Awards you are giving the Organiser and their third-party partners
and sponsors of the Awards permission to use provided material (including images,
photographs and/or video) for such promotional purposes as they see fit.

3. By submitting to the Awards, you are giving the Organiser permission to use provided
material (including participant names and imagery) to be published on relevant websites
and/or in external platforms and publications.

Any Questions?

Contact Us

info@studentexperiencenetwork.com.au




