
Thanks for using the Be a Better Human campaign created by the

Flinders University Student Association! 

We’re glad you will be spreading awareness of gender-based violence on campus and

continue changing the culture for the better.

 

You are welcome to use the campaign materials copyright free following the terms and

conditions noted in this document. 

 

If modifying or adapting any of the content for your own use, you must attribute FUSA and

Flinders as the creators of the campaign. These modifications could include updating QR

Codes or website redirects to your own reporting and supporting resources, or including

your own university’s name to localise the campaign (must ensure Flinders and FUSA

remain attributed as the creators). 

Content available:

Posters (29.7cm x 42cm)

Social Media assets (1080px x 1350px Grid and 1080px x 1920px Story)

Digital Screens (1920px x 1080px and 1600px x 900px)

Email banners (700px x 1400px)

DL Flyer (99mm x 210mm)

All iconography, fonts and links used in campaign (eg. consent, respect and empathy

assets on this page)

Files are in pdf, png or ai file format. Please edit and download as needed following the

terms and conditions. 
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https://fusa.edu.au/babh-tc/


Social Media: 

Instagram Grid assets can be posted in carousels of 5-10 slides in the order listed on

next pages

Posts can be scheduled in any order after the first “Be a Better Human”  campaign

introduction post 

Space out content to continue building on the campaign, for example a BABH themed

social media take over spanning 1 week or 1 post every fortnight to last a semester.

Post story assets to Instagram stories at same time as grid assets

Caption should expand on graphics content when applicable

Include call to action in caption expanding on resources discussed in post

Posters: 

Print as A4, A3, or A1 on glossy or matte paper

Place in designated pairs when applicable (all posters except “it’s ok to say no”, which

does not have a pair)

Place in high traffic areas, such as Student Hubs, bus stops, thoroughfares and in places

where incidents can occur (bathrooms, campus bars, student accommodation)

The following information outlines how to use the campaign on your campuses:

Poster mock upSocial Media mock up
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Be a Better Human (campaign introduction)  

Be a Legend and Call It Out

It’s OK to Say No
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With Consent vs. Without Consent

It’s OK to Report it
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